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by Samantha Miller

SITESEEING ON THE NET

Faces of Eve

Mariam Naficy and Varsha Rao tempt
Web shoppers with beauty booty

Starting o Web site called Eve.com was no
Gutrden of Eden for Mariam Naficy and
Vassha Rao: A'Virginia tor named Eve bear
thiem to the site’s name. It js absolutely
impossible to negotiate with'a Gyear-old.”
says Naficy, 29, The elder women triumphed
with a bribe of cash, toys and a computer.
Now the year-old shop (where the two are
coprenidents, despire having sold a majority
stake to onside backet idealab!) is the Wob's
mast-visited beauty, buznar selling cosmetics
from 209 high-ead makers, Chalk it up to
the heaurtiful friendship of Naficy, who as
the duughter of 2 UN, economist grew up in
hiot spots including Iran and Lebanon (*Our
balcony would Be covered with bulles”),
and Boston-bom Rao, 30, the daughrer of
Indian immigrants. “Eye came out of the
ite," says e-ctmmerce analsut Jenny
Barrert, “tssuming the role of o leades™

s

- 4 3 4 S .
Raa (right) calis herself the site’s “perfect target—a busy working woman."

Reprintad from the July 17, 2000 issus of PEOPLE Waakly Magazing by special parmission; & 2000 Time Ine, Al nghte reserved.
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EFESSAY

Fifteen individuals from
different walks of life. All
representatives of young
professionals who are
making themselves heard in
the global corporate order.

It is no accident that they are
all Indians at a time when the
country’s emergence as a
potential behemoth has put
the spotlight on its people.

= By Anil Padmanabhan

hen asked what was his most cherished
moment in his 42 years. Deepak Masand,

global marketing director for Pepsi. said
it was crossing the finish line of the New
York Marathon—the first time he had
ever run the distance—two years ago.
Krishnan Menon, chief strategy officer at
DDE, chose to define himself, both at a
personal and professicnal level, as some-
one with an ability come up with creative solutions. quickly.
This is someone. who like Masand was born and raised in

India, who at 31 has checked into and out of a clutch of very

high profile jobs that could be anyone’s envy.

At the other end of the gender spectrum is Varsha Rao.
Born and raised in the US, at 35 she is what is popularly 3
described as the second generation Indian-American.
Married to an Australian investment banker, she is juggling

VARSHA RAO, 35

MARKETING WHIZ

TOUCHING

BECAUSE as

1 merch

she manages the toddler business
for BabyGap. part of an apparel
chain that owns 2 000 stores
globally with annual revenues of
over $16 billion. Because she
co-founded Eve.com in 1999, the
first company to offer an array of
prestige beauty products on the
Web. Because the Harvard Business
School graduate had a long career at
McKinsey & Co. where her work
ranged from strategy development
to improving cost effectiveness.

BEST-KEPT SECRET: She has a
yen tor writing and has published
a short story in an amthology of
best short stories from emerging
international writers .

ASPIRING FOR: The day when
she can work in a place where
she can have a strong leadership
impact, yet fudtidl her entrepre-
neurial streak in a high growth
environment.

DID YOU KNOW? Her first piece of
make-up was mascara she bought
in the sixth grade, “the pink and
green Maybelline one™ .
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| Elizabeth Carlassare

| Foreword by Patricia B, Seybold
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